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INTRODUCTION (What is the topic/change?)

Pepsi is having products improperly disposed of after is has been consumed. They understand that the waste is accumulating in the marine environment and on land. They announced a plan for their packaging as part of their “performance with purpose 2025 agenda”.
· This problem includes packaging value chain, waste management and recycling industry, governments, and consumers. 
· Currently 90% of their beverage packaging is fully recyclable based on 2017 data. For food and beverage combined this number is around 85%. 


OBJECTIVE (Why is this the best topic/change?)

They are working toward increased packaging sustainability and it requires many things to be executed in financially stable ways.
· They are looking for ways to improve their snack packaging because right now they aren’t recyclable or compostable. 
While they want to use renewable resources for packages they have to be sourced in a responsible way and ad make sure they are mindful of environmental impacts.
· So far PepsiCo Recycling has succeeded increasing the number of bottles and cans for recycling to more than 72 million bottles and cans in 2017


SOLUTION 	(What will this help?)

Investing more money into the company recyclables will make them more environmentally friendly and allow them to eliminate waste. 

· Pepsi will bring stakeholders together to create broad solutions to shift everything to a more sustainable direction.
· This will reduce packaging’s carbon impact and work to increase recycling rates. 
· Using rPET in more beverage containers lowers the carbon footprint of the packaging. 


CONCLUSION (Results after recommended changes, any supportive facts)

Once they introduce these change the company will be able to eliminate more waste
· Recycling initiative will go up with the changes and investments in their “All in on Recycling” challenge.  
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